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A note from the author

The cornerstone of my authorship has always been to make the 
complexity of modern marketing comprehensible for the marketers who 
are actually there in the trenches making it happen. That’s why I always 
strive to develop models to quickly and efficiently enable an 
understanding of complex topics.

Modern marketers struggle with communicating with top level 
management on the one hand and actually getting real marketing working 
on the other. And it’s never a one-man-task. Teams who share the same  
mental images and use the same terms for their work are able to have 
unambiguous yet nuanced conversations about personalized marketing 
and customer experiences. That’s a fundamental part of marketing 
success.

This document includes all the models used in the book ‘Hello $Firstname
– Profiting from Personalization’. I encourage you to use and share these 
models with your teams, your colleagues and your friends. My only ask is 
that you please reference the book whenever you are doing so.

Rasmus Houlind, Copenhagen 2023






























































































